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Academic Employment

Murray State University, College of Business and Public Affairs
Associate Professor of Marketing & TSM, May 2006 to Present

Chair, Department of Management Marketing & Business Administration, July 1, 2007 to Present

Murray State University, College of Business and Public Affairs 

Assistant Professor of Marketing & TSM, August 2000 to May 2006

University of Louisiana at Lafayette, College of Business Administration

Assistant Professor of Marketing, August 1997 to May 2000

Education

University of Cincinnati, Ph.D. in Marketing, 1997

University of Kentucky, MBA, 1984.  Concentration in Information Systems
University of Louisville, BSBA in Marketing, 1982

Research Interests

Buyer-seller relationships, e-business technologies, channel communications, sales management

Research

Peer-Reviewed Journal Articles
Brewer, Edward C. and Terence L. Holmes, (forthcoming) “Obfuscating the Obvious: Miscommunication Issues in the Interpretation of Common Terms,” Journal ofBusiness Communication.
Miller, Fred L., Terence L. Holmes, and W. Glynn Mangold, (2007) “Spatially Enabling the Marketing Curricula.” Marketing Education Review.

Sivadas, Eugene, John Kim, Terence L. Holmes, and Frank Kardes, (2006), “Approach and Avoidance Motivations in Online Auctions,” International Journal of Internet Marketing and Advertising. 3 (Fall) 4, 318-334.
Holmes, Terence L. and Edward C. Brewer (2006),  “An Experiential Exercise to Improve Communication Effectiveness,” The Archive of Marketing Education (May). 1-17
Miller, Fred L., W. Glynn Mangold, and Terence L. Holmes (2006), “Integrating Geographic Information Systems (GIS) Applications Into Business Courses Using Online Business Geographics Modules,” The Journal of Education for Business.  82 (November-December) 74-79.
Peer-Reviewed Journal Articles, continued
Strutton, H. David, and Terence L. Holmes, (2002) "Managing Buyer-Seller Relationships One Impression at a Time," Business Horizons, 45 (November-December), 67-78.

Holmes, Terence L., and Rajesh Srivastava (2002), “Effects of Job Perceptions on Job Behaviors: Implications for Sales Performance,” Industrial Marketing Management, 31 (August), 421-428.
Holmes, Terence L. and Rajesh Srivastava (1999), “Effects of Relationalism and Readiness on EDI Collaboration and Outcomes,” Journal of Business and Industrial Marketing, Volume 14, Number 5/6, 390-402.
Comer, James M., Raj Mehta, and Terence Holmes (1998), “Information Technology:  Retail Users vs. Non-Users,” Journal of Interactive Marketing,  (Summer) 1-12.

Published Cases
Holmes, Terence L.(2009), “Mall Anchors Away!  The Franklins Discover Online Shopping,” updated case and instructional materials, published in Retailing Management, 7th ed.  New York, NY: McGraw-Hill.

Holmes, Terence L.(2006), “Mall Anchors Away!  The Retailer’s Perspective:  The Plastic Models Place,” developed with instructional materials, Great Ideas in Retailing, 10th ed.  Upper Saddle River, NJ:  Prentice Hall.

Brewer, Edward C. and Terence L. Holmes (2006), “The Loan: A Case on Communication,” developed with instructional materials, Great Ideas in Retailing, 10th ed.  Upper Saddle River, NJ:  Prentice Hall.

Holmes, Terence L.(2003), “Mall Anchors Away!  The Franklins Discover Online Shopping,” developed with instructional materials, published in Great Ideas in Retailing, 9th ed.  Upper Saddle River, NJ:  Prentice Hall.

Holmes, Terence L.(2001), “Mall Anchors Away!  The Franklins Discover Online Shopping,” developed with instructional materials, published in Great Ideas in Retailing, 8th ed.  Upper Saddle River, NJ:  Prentice Hall.
Research In Progress

Sivadas, Eugene, and Terence L. Holmes, “Examining The Impact of Sales Research:  Analysis and Comparisons,” manuscript being prepared for submission to Journal of Personal Selling and Sales Management.
Holmes, Terence L., Eugene Sivadas, and F. Robert Dwyer, “EDI and Business-to-Business Relationships: Assistance, Performance, Satisfaction, and Commitment Model,” under second review at Journal of Business Logistics.
Research In Progress, continued
Holmes, Terence L., and H. David Strutton, “Interfirm Influence Strategies: Possible Effects of Assertive Impression Management Tactics in Business to Business Relationships,” manuscript being prepared for submission to Journal of Marketing.

Holmes, Terence L., Tatiana Levit, Fred L. Miller, and W. Glynn Mangold, “Enhancing Marketing Curricula with Geodemographic Software Applications.”  Working paper.

Holmes, Terence L., “The Evolution of One Marketing E-Commerce Course,” manuscript being prepared for submission to Retail Education Today.

Conference Proceedings 

Sivadas, Eugene, Terence L. Holmes, and Barbara B. Stern, (2005) "Consumer Risk Perception and Word of Mouth (WOM) in Online Auctions," Proceedings of the Society of Consumer Psychology..

Sivadas, Eugene, John Kim, Terence L. Holmes, and Frank Kardes (2004), “Influence of Price, Product Category, Expertise, and Gender on Consumer Bidding in Online Auctions: Insights from a Laboratory Experiment,” 2004 AMA Educators’ Proceedings: Enhancing Knowledge Development in Marketing, 2004 AMA Summer Marketing Educators’ Conference, Boston, MA, August 6-9.

Brewer, Edward C. and Terence L. Holmes, (2004) “An Experiential Exercise to Improve Communication Effectiveness,” 2004 Kentucky Communication Association Conference, Kentucky Dam Village State Park, Gilbertsville, Kentucky, September 18, 2004.

Srivastava, Rajesh, Robert C. McMurrian, and Terry Holmes, (2003) “The Negative Outcome of Salespeople’s Coping Style,” Advances in Marketing, Proceedings of the Annual Meeting of the Association of Collegiate Marketing Educators, Houston, Texas, March 4-8, 2003.

McMurrian, Robert C., Rajesh Srivastava, and Terry Holmes, (2002) “The Impact of Self-Efficacy on Expectancy, Effort, and Adaptive Selling in a Personal Selling Context,” 2002 AMA Educators’ Proceedings: Enhancing Knowledge Development in Marketing, 2002 AMA Summer Marketing Educators’ Conference, San Diego, CA, August 2-6.

Conference Proceedings, continued 

Holmes, Terence L., and H. David Strutton (2002), “Interfirm Influence Strategies: Possible Effects of Assertive Impression Management Tactics in Business to Business Relationships,” Advances in Marketing: Proceedings of the Annual Meeting of the Association of Collegiate Marketing Educators, St. Louis, March 6-9, 2002.

Srivastava, Rajesh and Terence L. Holmes (2002), “The Mediating Effect of Job Perceptions on the Feedback- Satisfaction Linkage," Proceedings, National Conference on Sales Management, Atlanta, 2002, 103-105.
Holmes, Terence L., F. Robert Dwyer, and Rajesh Srivastava (2000), “Electronic Data Interchange: Effects of Relationalism, Readiness, and Dependence on EDI Implementation Strategy and Outcomes,” AMA Educators’ Proceedings, American Marketing Association 2000 Summer Conference.

Holmes, Terence L. (1995), “Effects of Advertising Repetition on Product Preference Judgments:  Accessibility-Diagnosticity and Omission Detection Perspectives,” Proceedings of the Society for Consumer Psychology, Scott B. MacKenzie and Douglas M. Stayman, eds., Washington D.C.:  American Psychology Association, 35-39.

Conference Presentations

Brewer, Edward C. and Terence L. Holmes, (2005) “Dangerous Words: Common Sources of Miscommunication,” Kentucky-Tennessee Best Practices Conference, Friday, February 25, 2005.

Sivadas, Eugene, Terence L. Holmes, and Barbara B. Stern, (2003) "Consumer Risk Perception and Word of Mouth (WOM) in Online Auctions," Presented at the 111th American Psychological Association Annual Convention, August 9, 2003, Toronto.
Srivastava, Rajesh and Terence L. Holmes (2001), “Sales Force Reaction To Electronic Commerce Development,” Special Session at 2001 Southwestern Marketing Association Conference, New Orleans.  Note:  Special sessions are submitted as proposals to conference track chairs, and are then accepted or rejected.  Authors then present and lead discussion on special session topic.

Srivastava, Rajesh and Terence L. Holmes (2000), “Salesperson Internet-Related Job Security Concerns,” Special Session at 2000 Southwestern Marketing Association conference, San Antonio, TX.  Note:  Special sessions are submitted as proposals to conference track chairs, and are then accepted or rejected.  Authors then present and lead discussion on special session topic.

Srivastava, Rajesh and Terence L. Holmes (1999), “Salesforce Automation Issues: Technology and Relationships,” Special Session at 1999 SWFD conference, Houston, TX.  Note:  Special sessions are submitted as proposals to conference track chairs, and are then accepted or rejected.  Authors then present and lead discussion on special session topic.
Conference Presentations, continued

Holmes, Terence L., Rajesh Srivastava and Robert McMurrian (1998), “Electronic Data Interchange Channel Issues: Relationalism, Boundary Role Personnel, the Internet,” Special Session at 1998 SWFD conference, Dallas, TX.  Note:  Special sessions are submitted as proposals to conference track chairs, and are then accepted or rejected.  Authors then present and lead discussion on special session topic.

Holmes, Terence (1994), “Decision-Making with Limited Evidence:  Effects of Accessibility on Diagnosticity and Omission Detection,” Research Note Section at 1994 ACR Conference, Boston, MA,  Advances in Consumer Research, Frank R. Kardes and Mita Sujan, eds.  Note:  Authors of accepted research notes appeared together in one ballroom to discuss, informally, their research with those interested.  No formal presentations were given.

Publications Edited 

Simonavice, Christopher and Terence L. Holmes, Editors (2007), Advances in Telecom, Proceedings of the ITERA Fifth Annual Academic Conference on Telecommunications and Information Technology, March 23-24, 2007, Louisville, Kentucky.  Published by Murray State University Center for Telecommunications Systems Management and the International Telecommunications Education and Research Association.

Holmes, Terence L., and Christopher Simonavice, Editors (2006), Advances in Telecom, Proceedings of the ITERA Fourth Annual Academic Conference on Telecommunications and Information Technology, March 19-20, 2006, Las Vegas, Nevada.  Published by Murray State University Center for Telecommunications Systems Management and the International Telecommunications Education and Research Association.
Holmes, Terence L., Editor (2004), Selection of Papers from Advances in TSM, Proceedings of the Second and Third Annual Conferences on Telecommunications and Information Technology, a compendium of best professor and student papers,  published by Murray State University Center for Telecommunications Systems Management.
Holmes, Terence L., and Tatiana Levit, Editors (2004), Advances in TSM, Proceedings of the Third Annual Academic Conference on Telecommunications and Information Technology, April 1-3, 2004, Louisville, Kentucky.  Published by Murray State University Center for Telecommunications Systems Management.
Holmes, Terence L., Editor (2003), Advances in TSM, Proceedings of the Second Annual Academic Conference on Telecommunications and Information Technology, April 3-5, 2003, Louisville, Kentucky.  Published by Murray State University Center for Telecommunications Systems Management.
Holmes, Terence L., Editor (2002), Advances in TSM, Proceedings of the 1st Annual Academic Conference on Research and Educational Innovations for Telecommunications and Information Technology, April 25-26, 2002, Murray State University, Murray, Kentucky.  Published by Murray State Center for Telecommunications Systems Management.
Grants
Recipient of 2004 CISR Grant, Murray State University, “Survey of Geographic 

     Information System Use in Marketing Curricula”

Recipient of 2004 Instructional Development Grant, “Development of GIS Curriculum

     for Marketing Classes”

Recipient of 1999-2000 Louisiana Board of Regents Support Fund Enhancement Grant:

    “Enhancing Marketing Curricula with Geodemographic Software Applications,”

Recipient of 1998 Summer Research Grant, University of Southwestern Louisiana.

University Teaching Experience

Murray State University

Undergraduate

Marketing Strategies for E-Commerce, Marketing Channels, Retail Management, Principles of Marketing, Selling and Sales Management

Graduate

Marketing Management (four formats—in-class, weekend, on-line [developed the on-line format], and intensive format for our Cyprus MBA program, Marketing for E-Business (taught once for a colleague on sabbatical)

University of Louisiana at Lafayette

Undergraduate

Marketing Channels, Spring 1999, Spring 2000 (2 sections)

Special Topics in Marketing:  Using Computers in Marketing, Fall 1998. Designed and developed this new undergraduate course.

Business to Business Marketing , Spring 1998, Fall 1999

Consumer Behavior, Fall 1997 (2 sections), Fall 1998 (2 sections)

Principles of Marketing, Fall 1997, Spring 1999

Retail Management, Fall 1999 (2 sections)

Graduate

Special Topics in Marketing:  Methods and Systems, Spring 1998, Spring 1999, Spring 2000.  Designed and developed this new graduate course on electronic commerce and other technology issues in marketing.
University of Cincinnati

Undergraduate

Marketing Metrics, Designed and developed this new course combining elements of consumer behavior with several measurement topics, 1997 (taught twice)

Sales Management, 1993, 1995, 1997; Business to Business Marketing, 1995; 

Consumer Behavior, 1994
University Teaching Experience, continued
Northern Kentucky University

Undergraduate

Consumer Behavior, 1996; Sales Management, 1995, 1996 

Graduate

Marketing Management, 1999; Customer Behavior, 2000

Miami University (Ohio)

Undergraduate

Sales Management, 1995, 1996 

Honors

Selected participant for Higher Education Leadership Development Program, Murray State University.  Completed program in Fall 2005.

Invited participant, Very Important Professor workshop, 2000 Winter Conference of the Promotional Products Association, Dallas.

Institute for the Study of Business Markets (ISBM) 1995 Business Marketing Doctoral Dissertation Award Competition, Honorable Mention.

Nominated for Outstanding Graduate Teaching Assistant Award, 1995, College of Business, University of Cincinnati.

Fellow of the Life Insurance Management Institute, a life insurance industry professional designation achieved through self-study courses and a standardized testing process, 1990.

President’s Bonus for developing the System for Training Administration and Reporting (STAR) database software application, Union Central Life Insurance Co., 1990.

Service

Reviewer, Journal of Marketing Channels, 2007 to present.

Program Chair, ITERA 2007 (March, Galt House Hotel), Louisville.  The 5th annual telecommunications and information technology conference, co-sponsored by

Murray State University and the International Telecommunications Education and Research Association (ITERA).

College of Business & Public Affairs Coordinator for TSM Program, 2006-2007.

Executive Board Member Alternate for International Telecommunications Education and Research Association (ITERA), 2004 to 2007.
Service, continued

Program Chair, ITERA 2006 (March, Mandalay Bay), LasVegas; Murray State University’s and the International Telecommunications Education and Research Association’s (ITERA) 4th annual telecommunications and information technology conference.
Reviewer 2005, Marketing Education Review special issue on Teaching Innovations.

McNair Program Faculty Mentor, 2004-2006.  Co-mentored LaToya Battle.

Designed and created the Telecom Short Course for CTSM.  Incorporates foundation material, quizzes, multimedia presentations, and student exercises.  Designed for providing a self-study (16-24 hours) for workers new to the telecom industry, high school students, and possibly other future target markets.

Program Chair, TSM 2004, Galt House Hotel, Louisville; Murray State University’s third annual conference on telecommunications and information technology, April 1-3; co-editor of conference proceedings.

Program Chair, TSM 2003, Executive Inn-Airport, Louisville; Murray State University’s second annual conference on telecommunications and information technology, April 3-5; editor of conference proceedings.

Program Chair, TSM 2002, Murray State University inaugural conference on tele-communications and information technology, April 25-26; edited conference proceedings.

Presented programs for Springer-Franklin College—Christmas in Hawaii, December 2000 and 2002, Hawaiian Cooking, April 2001, Hawaiian Hula and Luau, April 2002.

In 2002 Glynn Mangold and I researched and published up-to-date job description and salary information for marketing careers.

DECA and FBLA, Served as judge and/or proctor for various events, 2001-2007.

Faculty Advisor, Alpha Kappa Psi, 2001 to 2007.

Reviewer, 2001 Society for Marketing Advances Conference.

Reviewer, 2000 American Marketing Association summer conference.

Roads Scholar team captain for Gibson County High School (Tennessee), 2001-2007.

Roads Scholar team member for Hopkins County Central High School, 2000-2001.

Service, continued

Track Chair, Sales, Channels, & Relationship Marketing track, 2000 Southwestern

   Marketing Association Conference, San Antonio.
Faculty Advisor, Pi Sigma Epsilon professional fraternity for Marketing, Selling, and

   Sales Management, 1998-2000.

Reviewer for 1999 Southwestern Marketing Association Conference.

Junior Achievement, consultant, 1988-1989, 1999.

Student volunteer, Association for Consumer Research fall conference, 1994.

Professional Development

Marketplace Train-the-Trainer Seminar.  Innovative Learning Solutions, Knoxville, Tennessee.  Completed November 7, 2006.
Higher Education Leadership Development Program, Murray State University.  Completed Fall 2005.

Professional Associations

· American Marketing Association

· Alpha Kappa Psi

· International Telecommunications Education and Research Association (ITERA)

· Association of Collegiate Marketing Educators
· Mu Kappa Tau

· Pi Sigma Epsilon
Business Experience

Contract Software Trainer, Inacomp, 1991-1992.  Conducted applications software training, including word processing, database, spreadsheet, and sales force automation.

Training Specialist, Union Central Life Insurance Co., Cincinnati, 1987-1990.  Set up company’s first PC training program.  Developed and taught software, management, and staff development classes.  Developed training administration software program and internal promotions for all training division activities.

Director/Owner, Advanced Technical Training Center, Chicago, 1986-1987.  Start-up vocational school, featuring software, computer repair, and nurses aides training programs.  Handled marketing tasks and accreditation process in successfully attaining status as an Illinois State Vocational School.
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